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INTRODUCTION

Plaintiff Chamber of Commerce of the United States of America (“the
Chamber”), by and through undersigned counsel, brings this suit against Defendants
Anne E. Lopez and Nadine Ando in their official capacities. In support thereof, the
Chamber states as follows:

1. Hawai‘i has enacted a law known as Act 11, a categorical ban on
political speech by corporations and other organizations. See generally Relating to
the Powers of Artificial Persons, S.B. No. 2471, 33rd Leg., Reg Sess., 2026 Haw.
Sess. Laws Act 11, available at https://tinyurl.com/45xv8cfb (“Act 11”°). Hawai‘i
rests its ban on the false premise “that the State possesses plenary authority to
determine the powers and capacities of the artificial persons it creates.” Id. § 1. Yet
Act 11 also contradicts that premise by restricting the political speech of “foreign
corporation[s]” that the State does not create—revealing that the Act is, at bottom, a
speech prohibition. See, e.g., id. § 10.

2. Act 11 cannot be reconciled with the First Amendment or binding
Supreme Court precedent. “The First Amendment’s protection of free speech has
its ‘fullest and most urgent application precisely to the conduct of campaigns for
political office.”” NRSCv. FEC, 146 S. Ct. 2404, 2415 (2026) (quoting FEC v. Cruz,
596 U.S. 289, 302 (2022)). Speech about elections, candidates, political parties, and

ballot issues is thus “core political speech” for which First Amendment protection
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“is ‘at its zenith.”” See Buckley v. Am. Const. L. Found., Inc., 525 U.S. 182, 183
(1999). Yet Act 11 forbids this very speech.

3. In Citizens United v. FEC, 558 U.S. 310 (2010), the Supreme Court
squarely held “that First Amendment protection extends to corporations.” Id. at 342.
The Court expressly “rejected the argument that political speech of corporations or
other associations should be treated differently under the First Amendment simply
because such associations are not ‘natural persons.’” Id. at 343.

4. Nor was Citizens United an outlier. The Supreme Court there cited over
20 of its prior decisions extending First Amendment protection to corporations,
demonstrating that the Court has long rejected the “extreme position”—advanced by
Hawai‘i here—*“that corporations, as creatures of the State, have only those rights
granted them by the State.” First National Bank of Boston v. Bellotti, 435 U.S. 765,
778 n.14 (1978). The Court has likewise summarily rejected efforts by States to
evade these crystal-clear holdings and restrict speech by artificial entities. See
American Tradition Partnership, Inc. v. Bullock, 567 U.S. 516 (2012) (per curiam)
(holding that “[t]here can be no serious doubt that” “the holding of Citizens United
applies to” the States).

5. Act 11 goes further still. Although Hawai‘i claims authority over
artificial persons because the State “creates” them, the Act also strips entities created

by other States and the District of Columbia of the power to speak. Hawai‘i cannot



Case 1:26-cv-00497-JAO-KIJM  Document1 Filed 09/24/26 Page 4 of 35 PagelD.4

define away the First Amendment rights of non-Hawai‘i corporations, much less
silence them by threatening to revoke their authority to transact business within the
State.

6. The Chamber therefore brings this action to prevent Hawai‘i public
officials from enforcing Act 11.

PARTIES

7. Plaintiff the Chamber of Commerce of the United States of America is

the world’s largest business organization. As the nation’s leading advocate for
business, the Chamber represents companies and professional organizations of every
size, in every industry sector, and from every region of the country. An important
function of the Chamber is to represent the interests of its members in matters before
Congress, the Executive Branch, and the courts. To that end, the Chamber regularly
litigates on behalf of itself and its members on issues of concern to the nation’s
business community. The Chamber is a 501(c)(6) nonprofit organization
headquartered in Washington, D.C. and incorporated under the laws of the District
of Columbia.

8. Defendant Anne E. Lopez is the Attorney General of Hawai‘i, and the

claims in this Complaint are asserted against Defendant Lopez in her official
capacity. The Attorney General of Hawai‘i has the authority to impose penalties and

bring actions under Act 11. See Act 11 §§ 23-24.
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0. Defendant Nadine Ando is the Director of the Hawai‘i Department of

Commerce and Consumer Affairs, and the claims in this Complaint are asserted
against Defendant Ando in her official capacity. The Director of the Hawai‘i
Department of Commerce and Consumer Affairs has the authority to impose
penalties and bring actions under Act 11. See Act 11 §§ 23-24.

JURISDICTION AND VENUE

10.  This Court has jurisdiction pursuant to 28 U.S.C. § 1331 because this
civil action arises under the laws of the United States.

11. The Chamber asserts claims under 42 U.S.C. § 1983 and seeks all relief
available thereunder, including attorney’s fees and costs pursuant to 42 U.S.C.
§ 1988 and any other applicable provision of law.

12.  The Chamber invokes this Court’s equitable authority to enjoin
unconstitutional conduct by state officers. See Ex Parte Young,209 U.S. 123 (1908);
Trump v. Cook, 146 S. Ct. 2234, 2251 n.2 (2026).

13.  The Chamber seeks declaratory and equitable relief pursuant to the
Court’s inherent authority and the Declaratory Judgment Act. See 28 U.S.C.
§§ 2201, 2202.

14.  Venue is proper in this District because it is the judicial district in which

all Defendants reside. 28 U.S.C. § 1391(b)(1).
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STANDING

15.  Act 11 directly burdens and restricts the Chamber’s First Amendment
rights. The Chamber regularly engages in political speech, including election-
related speech and associational activities of the type that Act 11 would deem
impermissible “election activity.”

16. As the nation’s leading voice for business, the Chamber regularly
participates in political speech, including election-related speech and associational
activities. For example, the Chamber has repeatedly endorsed Representative Ed
Case for Hawai‘i’s 1st Congressional District. See Ex. A, Press Release, U.S.
Chamber Endorses Rep. Ed Case for Hawaii’s 1st Congressional District (Oct. 18,
2024), https://tinyurl.com/2aky4pzn; Press Release, U.S. Chamber Endorses Rep.
Ed Case for Hawaii’s 1Ist Congressional District (Oct. 28, 2022),
https://tinyurl.com/278v5h27. Separately, although the Chamber does not engage in
express candidate advocacy, it often supports or opposes particular candidates, short
of express advocacy, by speaking favorably or unfavorably about them while
expressing approval or disapproval of their specific policy positions. This includes
the dissemination of electioneering communications that refer favorably or
unfavorably to particular candidates in the course of discussing their various policy

positions.
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17. The Chamber recently conducted a six-figure advocacy campaign
supporting the One Big Beautiful Bill Act. It involved 32 billboards across the
country as well as paid digital advertising. The campaign referenced fourteen U.S.
Representatives and two U.S. Senators. The campaign was designed to educate
constituents on the benefits of making certain tax cuts permanent, thanking
lawmakers who were supporting this pro-growth policy, and in some cases, drawing
attention to those Members of Congress who were not supportive of the bill. See
Ex. B, Press Release, U.S. Chamber Launches Paid Tax Campaign, U.S. Chamber
of Commerce (May 30, 2025), https://tinyurl.com/ynf8arn3.

18. The Chamber regularly engages in candidate-related advocacy,
including through so-called “electioneering communications” that refer to clearly
identified candidates, and through contributions supporting organizations that
advocate for candidates who align with the Chamber’s values.

19. For example, the Chamber expended $75,000 for media advertisements
thanking Representative Valadao (CA-22) for supporting small businesses. See Ex.
C, U.S. Chamber of Commerce, FEC Form 9, No. 202211049546709595, 24 Hour
Notice of Disbursements/Obligations for Electioneering Communications (Nov. 4,
2022), available at https://tinyurl.com/spv2wx74.

20. It also expended $460,000 for media advertisements thanking

Representatives Valadao (CA-22) and Chabot (OH-01) for supporting small
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businesses. See Ex. D, U.S. Chamber of Commerce, FEC Form 9, No.
202210289546667729, 24 Hour Notice of Disbursements/Obligations for
Electioneering =~ Communications (Oct. 28, 2022), available  at
https://tinyurl.com/5xtppup3. And it expended $200,000 for media advertisements
thanking Representative Bacon (NE-02). See Ex. E, U.S. Chamber of Commerce,
FEC Form 9, No. 202210219541487297, 24 Hour Notice of
Disbursements/Obligations for Electioneering Communications (Oct. 21, 2022),
available at https://tinyurl.com/54pxvmh4.

21. Similarly, during a recent mid-term election cycle, the Chamber
contributed $1.5 million to the North Carolina Chamber of Commerce to fund
advocacy in support of candidates for state office who align with the Chamber’s
values. See Ex. F, North Carolina Chamber, Political Committee Disclosure Report
(2022 Third Quarter), available at https://tinyurl.com/54xuspee.

22.  The Chamber has recently launched a multi-phase, multi-year advocacy
initiative called the New Fight for Free Enterprise. See Ex. G, Press Release, The
New Fight for Free Enterprise, U.S. Chamber of Commerce (June 3, 2026),
https://tinyurl.com/2s46xrnf.

23.  Through the New Fight for Free Enterprise, the Chamber is working to
defend and renew America’s economic foundation. For 250 years, free enterprise

has been the foundation of American growth, innovation, and rising living standards.
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Yet today, this system is being steadily undermined. An organized movement is
working to erode public support for free enterprise and business and to give
government more power to determine market outcomes.

24. The Chamber is responding in four key areas nationwide. First, the
Chamber is competing directly in the public arena through a modern and data-driven
communications effort to ensure that free enterprise is represented accurately in the
national and local conversation.

25. Second, the Chamber is strengthening its network of state and local
partners to ensure that free enterprise has well-coordinated defenders in every State
where the future of the economy is being shaped.

26. Third, the Chamber is using its litigation capacity both offensively and
defensively to help protect the ability of businesses to operate and compete freely.

27.  Fourth, the Chamber is investing in a long-term effort to build a pipeline
of pro-growth leaders—engaging with candidates early, strengthening relationships,
and providing them with the knowledge and support they need to advance free
enterprise.

28.  On September 18, 2026, as part of the first phase of the New Fight for
Free Enterprise, the Chamber launched a national bus tour in support of free
enterprise, known as the Opportunity Tour. See Ex. H, Press Release, On the Road

for Opportunity: U.S. Chamber Launches National Free Enterprise Bus Tour (Sep.
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18, 2026), https://tinyurl.com/2h78mthb; Ex. I, Press Release, Why We’re Taking
Free Enterprise on the Road, U.S. Chamber (Sep. 18, 2026),
https://tinyurl.com/mptxseh7. Departing from its D.C. headquarters, the Free
Enterprise Express bus will spend six weeks traveling through key States, cities, and
communities to drive the debate on economic policy. The Opportunity Tour will
promote the message of free enterprise and underscore that free enterprise is a
prevalent election-related issue in 2026 and beyond.

29.  The Opportunity Tour will put a national spotlight on the local leaders,
businesses, and workers fueling growth and opportunity across America. Along the
way, the Chamber will also showcase its support for pro-growth officeholders in
these communities who are running for re-election and have defended free
enterprise. The Chamber will hold dozens of public-facing events, including at local
chambers, and it will amplify the tour through a nationwide communications effort.

30. The Chamber also intends to launch a complementary digital
communications voter-education effort in parallel with the Opportunity Tour across
the country, including in places such as Hawai‘i where the Free Enterprise Express
will not visit, to ensure wider distribution of the Chamber’s message. Like the New
Fight for Free Enterprise, this will be a multi-phase, multi-year communications
effort, lasting longer than the Opportunity Tour, designed to educate voters about

the virtues and benefits of free enterprise and the dangers of socialism. Over time,
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this voter-education effort will expand and become more targeted, moving from the
initial phase discussing general free-enterprise principles to more specific discussion
of particular candidates’ alignment with or opposition to those principles. The effort
will begin during the current 2026 election cycle with communications advocating
generally in favor of free enterprise and against socialism. For this initial phase of
the Chamber’s voter-education strategy, the Chamber intends to target jurisdictions,
including Hawai‘i, where the Democratic Socialists of America have endorsed
candidates for public office during the current election cycle or previously.

31. The Chamber intends to continue its New Fight for Free Enterprise
initiative beyond 2026. In parallel with that ongoing nationwide initiative, the
Chamber presently intends to engage in and expand its complementary voter-
education communications across the country during the 2027-2028 election cycle
and beyond. This next phase of the Chamber’s broader voter-education strategy will
continue the Chamber’s advocacy in favor of free enterprise and against socialism.

32.  During the 2027-2028 election cycle, this next phase of the Chamber’s
planned voter-education strategy will include communications in Hawai‘i discussing
free-enterprise principles relevant to the Hawai‘i business community. The
Chamber believes that Hawai‘i is an important forum for its message because

debates concerning free enterprise, government control of economic outcomes, and

10
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the proper role of business in public life have become increasingly prominent in the
State.

33. In the course of discussing free-enterprise principles, the Chamber’s
planned Hawai‘i communications will identify specific candidates for Hawai‘i state
office by name and will support or oppose those candidates, directly or indirectly,
by discussing with approval or disapproval their alignment with those principles and
their positions on various other issues affecting the business community. In
particular, the Chamber presently intends to disseminate communications in Hawai‘i
during the 2027-2028 election cycle referring favorably or unfavorably to specific
candidates for Hawai‘i state office by expressing approval or disapproval of their
positions on free enterprise and alternative economic and political systems such as
socialism.

34, The Chamber likewise specifically intends to inform Hawai‘i
constituents during the 2027-2028 election cycle about state candidates’ positions
on Act 11, among other measures affecting free enterprise and the business
community, expressing approval or disapproval of those positions. Act 11 itself
exemplifies the growing challenge to free-enterprise principles in Hawai‘i. The
legislation was sponsored and supported by elected officials who continue to shape
Hawai‘i’s economic and regulatory policies and whose positions on free-enterprise

issues remain matters of public concern. The Chamber’s planned Hawai‘i

11
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communications will discuss positions taken by specific candidates for Hawai‘i state
office, including those who supported, opposed, or continue to defend Act 11,
expressing approval or disapproval of those positions.

35. In preparing its planned Hawai‘i communications about candidates for
Hawai‘i state office, the Chamber would evaluate candidates’ positions on matters
affecting free enterprise, develop messaging concerning those positions, and
determine appropriate channels for communicating with Hawai‘i constituents. The
Chamber will undertake those communications as part of its planned multistate
advocacy efforts so long as Hawai‘i does not prohibit it from doing so.

36. However, the Chamber is a non-Hawai‘i nonprofit corporation. Its
planned expenditures and communications supporting or opposing candidates for
Hawai‘i state office fall within Act 11°’s prohibition on “election activity.” See Act
11 §§ 8 (HRS! § 414D-14), 10 (HRS § 414D-52(b), (e)). If the Chamber engaged
in its planned activities, it would “be conclusively deemed to be transacting business
in the State” and exposed to the Act’s enforcement regime, including the “penalties
and sanctions” described below. Act 11 § 10 (HRS § 414D-52(e)).

37.  The penalties and sanctions specified in Act 11 include (1) temporary

suspension of operations, (2) a ban on government contracts, (3) revocation of tax-

I All references to Haw. Rev. Stat. in this Complaint are abbreviated to HRS.

12
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exempt status, where applicable, (4) designation of the organization as non-
compliant and the imposition of additional reporting obligations, (5) revocation of
the organization’s charter or authority to operate in the State, and (6) involuntary
dissolution. Act 11 §§ 23-24.

38. Hawai‘it corporate law imposes additional consequences on non-
Hawai‘i entities that are deemed to be transacting business in the State without
authorization. These include liability to the State “in an amount equal to all fees that
would have been imposed by this chapter upon the corporation” had the entity
maintained any necessary authorizations, “plus all penalties imposed by this chapter
for failure to pay the fees.” HRS § 414D-272(d) (non-profit corporations); see
§ 414-432(d) (business corporations). Furthermore, an entity that lacks
authorization “shall not maintain a proceeding in any court in this State.” § 414D-
272(a) (non-profit corporations); see § 414-432(a) (business corporations). By
authorizing state officials to revoke a non-Hawai‘i entity’s authority to transact
business if it participates in election activity or ballot-issue activity, Act 11 threatens
significant collateral legal consequences including loss of access to Hawai‘i courts.

39. Although Defendant Lopez previously acknowledged that Act 11 is
“likely” unconstitutional, Relating to the Powers of Artificial Persons: Hearing on
S.B. No. 2471, S.D. 2, H.D. I Before the H Comm. on Judiciary and Haw. Affs.,

33rd Leg., Reg. Sess. 5 (Haw. 2026) (testimony of Haw. Att’y Gen.) (“House

13
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Hearing”), available at https://tinyurl.com/553jwypt, her office has not disavowed
enforcement and is now defending the statute in court, see Mike Leonard, Hawaii
Defends Anti-Citizens United Law Against Court Challenge, Bloomberg Law (Aug.
24, 2026), https://tinyurl.com/4c5Swnxkj. The Chamber thus reasonably fears that,
if it engages 1n its planned communications supporting or opposing candidates for
Hawai‘i state office, Defendants will initiate enforcement action and subject the
Chamber to Act 11°s penalties.

40. The Chamber is unwilling to expose itself to Act 11’s threatened
penalties by engaging in speech that the statute prohibits. Unless Act 11’s
enforcement is enjoined, the Chamber will not engage in its planned expenditures
and communications supporting or opposing candidates for Hawai‘i state office
during the 2027-2028 election cycle. But for Act 11, the Chamber would proceed
with planning, funding, and disseminating those communications.

41.  The Chamber is planning its nationwide advocacy efforts for the 2027—
2028 election cycle now. The Chamber does not decide overnight to disseminate
communications regarding candidates and issues affecting its members. Such
communications require advance planning, budgeting, message development,
strategic decisionmaking, and final internal approvals. The Chamber accordingly
must now undertake those preparation activities for the Hawai‘i communications

that it intends to make during the 2027-2028 election cycle after Act 11 takes effect

14
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on July 1,2027. Asaresult, Act 11 is already impeding the Chamber’s planning for
communications supporting or opposing candidates for Hawai‘i state office during
the 2027-2028 election cycle. Those harmful and disruptive chilling effects will
grow as that election cycle approaches and the Chamber must make final decisions
concerning those communications.

42. The harm the Chamber is already experiencing and will continue to
experience from Act 11’°s chilling of the Chamber’s speech is irreparable. See
Mahmoud v. Taylor, 606 U.S. 522, 569 (2025) (“The loss of First Amendment
freedoms, for even minimal periods of time, unquestionably constitutes irreparable
injury.” (alteration rejected)). If the Chamber is unable or unwilling to communicate
with Hawai‘i constituents during the 2027-2028 election cycle because of Act 11, a
later merits victory cannot restore the lost opportunity to participate in those debates.
Nor can a later court order undo the present burdens that Act 11 imposes on the
Chamber’s ongoing planning, budgeting, message development, and strategic
decisions concerning those communications.

BACKGROUND

1. THE FIRST AMENDMENT PROTECTS SPEECH BY CORPORATIONS AND
OTHER ASSOCIATIONS

43. The First Amendment, applicable to the States through the Fourteenth

Amendment, provides: “Congress shall make no law... abridging the freedom of

15
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speech, or of the press; or the right of the people peaceably to assemble, and to
petition the Government for a redress of grievances.” U.S. Const. Amend. L.

44.  “The First Amendment embodies ‘a profound national commitment to
the principle that debate on public issues should be uninhibited, robust, and wide-
open.”” NRSC v. FEC, 146 S. Ct. 2404, 2415 (2026). “[A]bove all else, the First
Amendment means that government has no power to restrict expression because of
its message, its ideas, its subject matter, or its content.” Police Dep’t of City of Chi.
v. Mosley, 408 U.S. 92, 95 (1972). “The First Amendment ‘envisions the United
States as a rich and complex place’ where all enjoy the ‘freedom to think as you will
and to speak as you think.”” Chiles v. Salazar, 607 U.S. 627, 640 (2026) (quoting
303 Creative LLC v. Elenis, 600 U.S. 570, 584, 603 (2023)).

45. “The First Amendment’s protection of free speech has its ‘fullest and
most urgent application precisely to the conduct of campaigns for political office.’”
NRSC, 146 S. Ct. at 2415. Speech about elections, candidates, political parties, and
ballot issues is thus “core political speech” for which First Amendment protection
“is ‘at its zenith.”” See Buckley v. Am. Const. L. Found., Inc., 525 U.S. 182, 183
(1999). Moreover, “[b]ecause ‘virtually every means of communicating ideas in
today’s mass society requires the expenditure of money,’ a ‘restriction on the amount
of money a person or group can spend on political communication during a campaign

necessarily reduces the quantity of expression by restricting the number of issues

16
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discussed, the depth of their exploration, and the size of the audience reached.””
NRSC, 146 S. Ct. at 2412.

46. The Supreme Court has long held that First Amendment protection
extends to speech by corporations and other artificial entities. As early as 1898,
Justice Harlan, writing for a unanimous Court, declared it “settled” law “[t]hat
corporations are persons within the meaning of” the Fourteenth Amendment. Smyth
v. Ames, 169 U.S. 466, 523 (1898). Accordingly, the Fourteenth Amendment forbids
States from abridging the First Amendment rights of corporations. See Grosjean v.
Am. Press Co., 297 U.S. 233, 244 (1936); Joseph Burstyn, Inc. v. Wilson, 343 U.S.
495, 497 (1952); cf. Pierce v. Soc’y of Sisters, 268 U.S. 510, 531 (1925).

47. First Amendment protection for corporations recognizes that “[a]
corporation is simply a form of organization used by human beings to achieve
desired ends.” Burwell v. Hobby Lobby Stores, Inc., 573 U.S. 682, 706 (2014).
“When rights, whether constitutional or statutory, are extended to corporations, the
purpose is to protect the rights of these people.” Id. at 706-07; see NAACP v. State
of Ala. ex rel. Patterson, 357 U.S. 449, 460 (1958) (“Effective advocacy of both
public and private points of view, particularly controversial ones, is undeniably
enhanced by group association”). “Corporations and other associations, like

individuals, contribute to the discussion, debate, and dissemination of information

17
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and ideas that the First Amendment seeks to foster.” Citizens United v. FEC, 558
U.S. 310, 343 (2010) (quotations omitted).

48. In First National Bank of Boston v. Bellotti, 435 U.S. 765 (1978), the
Supreme Court considered a Massachusetts law prohibiting companies from making
“contributions or expenditures” to influence the vote on ballot initiatives unless the
initiative “materially affect[ed]” their business or assets. Id. at 767—68. The Court
held that the law violates the First Amendment. /d. at 795. The Court expressly
rejected “the proposition that speech that otherwise would be within the protection
of the First Amendment loses that protection simply because its source is a
corporation.” Id. at 784. It also rejected the “extreme position” that “corporations,
as creatures of the State, have only those rights granted them by the State.” Id. at
778 n.14.

49. In Citizens United v. FEC, 558 U.S. 310 (2010), the Supreme Court
reaffirmed “that First Amendment protections extend to corporations.” Id. at 342
(citing over twenty cases). Although the corporate form undeniably provides
benefits “such as limited liability, perpetual life, and favorable treatment of the
accumulation and distribution of assets,” the Court explained that “the State cannot
exact as the price of those special advantages the forfeiture of First Amendment
rights.” Id. at 351. It thus held unconstitutional a federal law that “prohibit[ed]

corporations and unions from using their general treasury funds to make independent

18
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expenditures for speech defined as an ‘electioneering communication’ or for speech
expressly advocating the election or defeat of a candidate.” /d. at 318.

50. The Court has since confirmed that Citizens United applies to the
States, striking down a “Montana state law” which “provid[ed] that a ‘corporation
may not make . ..an expenditure in connection with a candidate or a political
committee that supports or opposes a candidate or a political party.”” Am. Tradition
P’ship, Inc. v. Bullock, 567 U.S. 516, 516 (2012) (per curiam). The Court explained
that there was “no serious doubt that” Citizens United controlled the analysis. Id. at
516-17.

51.  The Court’s holdings in these cases could not be clearer: The First
Amendment protects corporations and other artificial entities, and neither federal nor
state law may abridge those rights. Accordingly, States may not burden or prohibit
speech because it arises from a corporation or condition speech rights on eschewing
the corporate form.

11. HAWAI‘l ENACTED ACT 11 TO CENSOR SPEECH BY CORPORATIONS AND
OTHER ASSOCIATIONS

52. On May 14, 2026, Hawai‘i’s Governor signed into law Act 11, styled
as an act “relating to the powers of artificial persons.” See Act 11, available at
https://tinyurl.com/45xv8cfb.

53.  Act 11 rests on the very premise that the Supreme Court’s First

Amendment precedents have repeatedly rejected. The Act declares “that the State

19
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possesses plenary authority to determine the powers and capacities of artificial
persons it creates,” id. § 1—even though the Supreme Court has already called that
position “extreme,” Bellotti, 435 U.S. at 778 n.14.

54. Defendant Lopez even told the Legislature during consideration of Act
11 that the law would be “likely impossible to defend” unless Citizens United was
“overturned.” House Hearing 5. Defendant Lopez “strongly oppose[d]” Act 11,
ibid., and warned that its passage “could result in substantial legal fees for the State’s
taxpayers,” id. at 7.

55.  Act 11 forbids all Hawai‘i and foreign corporations as well as other
organizations from engaging in “election activity”” and “ballot-issue activity.” These
terms are broad and defined to encompass essentially any form of support or
opposition to candidates or ballot initiatives. Election activity “means paying,
contributing, or expending money or anything of value to support or oppose a
candidate, political committee, or political party.” Act 11 §§ 4 (HRS § 414-3), 8
(HRS § 414D-14), 17 (HRS § 425E-102), 19 (HRS § 428-101), 22 (HRS § 429-1).
Ballot-issue activity “means paying, contributing, or expending money or anything
of value to support or oppose a constitutional amendment, county charter
amendment, or other ballot question after it has been formally certified or submitted
to the electors of the State or any county.” Ibid. Both definitions contain carveouts

for “any bona fide news story, commentary, or editorial distributed through the
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facilities of a broadcasting station or of any print, online, or digital newspaper,
magazine, blog, or other periodical publication, unless the broadcasting, print,
online, or digital facility is owned or controlled by a candidate, political committee,
or political party.” Ibid.

56. Act 11’s prohibitions are broader than Hawai‘i’s existing campaign-
finance categories. Existing Hawai‘i law limits “independent expenditures” to
express advocacy and limits “electioneering communications” by timing and other
factors. See HRS § 11-302. Act 11 contains no comparable express-advocacy,
timing, or other limitation. Act 11 restricts independent expenditures and
electioneering communications, as well as additional political speech that does not
meet these existing definitions but may still “support or oppose” a candidate or ballot
initiative.

57. Act 11 prohibits election activity and ballot-issue activity for virtually
every voluntary association imaginable under state law. These include corporations,
Act 11 §§ 5 (HRS § 414-41(a)), 6 (HRS § 414-42(b), (d)—(e)), 7 (HRS § 414-44(d));
nonprofit corporations, id. §§ 8 (HRS § 414D-14), 9 (HRS § 414D-51(a)), 10 (HRS
§ 414D-52(b), (d)), 11 (HRS § 414D-54(d)); professional corporations, id. § 12
(HRS § 415A); agricultural cooperative organizations, id. § 13 (HRS § 421);
consumer cooperative associations, id. § 14 (HRS § 421C); limited-equity housing

cooperatives, id. § 15 (HRS § 421H); limited liability partnerships, id. § 16 (HRS
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§ 425(b)—(c)); limited partnerships, id. §§ 17 (HRS § 425E-102), 18 (HRS § 425E-
105(b), (d)—(e)); limited-liability companies, id. §§ 19 (HRS § 428-101), 20 (HRS
§ 428-111(b), (d)—(e)); and unincorporated nonprofit associations, id. §§ 21 (HRS
§ 429(b), (d)—(e)), 22 (HRS §429-1). Act 11 thus extends its political-speech
prohibition to virtually every form of voluntary association, from businesses and
partnerships to charities, trade associations, labor unions, and cooperatives.

99 <6

58. Act 11 declares “election activity” and “ballot-issue activity” “ultra
vires and void,” invalidates organizational documents that purport to authorize such
activity, and treats continued legal existence as a “conditional grant” subject to
complete withdrawal. See Act 11 §§ 6 (HRS § 414-42(a), (d)—(e)), 10 (HRS § 414D-
52(a), (d), (1)), 16 (HRS § 425(c)), 18 (HRS § 425E-105(e)), 20 (HRS § 428-111(e)),
21 (HRS § 429(e)).

59. Act 11 expressly applies its political-speech prohibition to non-Hawai‘i
entities created under the laws of other States and the District of Columbia. Act 11
§§ 6 (HRS § 414-42(f)), 10 (HRS § 414D-52(e)), 16 (HRS § 425(d)), 18 (HRS
§ 425E-105(f)), 20 (HRS § 428-11(f)), 21 (HRS § 429(f)). That expansion is
especially remarkable because Hawai‘i’s preexisting law recognizes that
authorization to transact business “does not authorize this State to regulate the

organization or internal affairs of a foreign corporation.” HRS §§ 414-435(c), 414D-

275(c).
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60. As Defendant Lopez explained during the Legislature’s consideration
of Act 11, the statute’s extension of its political-speech prohibition to non-Hawai‘i
corporations “contradicts its own theory” because “Hawaii has no ability to define
the corporate powers of foreign corporations.” House Hearing 6-7; see also id. at 7
(“this 1s logically and legally fatal”).

61. Hawai‘i enforces its political-speech censorship with drastic sanctions.
Act 11 empowers Defendants, the Attorney General and the Director of Commerce
and Consumer Affairs, to punish organizations that dare engage in election activity
or ballot-issue activity with (1) temporary suspension of operations, (2) a ban on
government contracts, (3)revocation of tax-exempt status, where applicable,
(4) designation of the organization as non-compliant and the imposition of additional
reporting obligations, (5) revocation of the organization’s ability to operate in the
State, and (6) involuntary dissolution. Act 11 §§ 23-24.

62. Act 11 also restricts speech through an inseverability clause that
purports to strip artificial persons of their ability to operate in the State entirely if
Act 11°s censorship provisions are “held invalid.” Act 11 § 25(c). The inseverability
clause thus operates, like the rest of Act 11, as a means to prohibit and restrict speech

and to condition the corporate form on the surrender of First Amendment rights.

63. Act 11 “shall take effect on July 1, 2027.” Act 11 § 27.
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64. In sum, Act 11 does not regulate the manner of corporate political
speech. It extinguishes the power to speak on certain topics and viewpoints, enforces
that content- and viewpoint-based prohibition with significant corporate penalties up
to involuntary dissolution, and does so in direct defiance of binding Supreme Court
precedent interpreting the First and Fourteenth Amendments.

65. Act 11’°s supporters cheered this law as a way to restore “a level playing
field where the size of a bank account doesn’t determine the volume of a person’s
voice.” Relating to the Powers of Artificial Persons: Hearing on S.B. 2471 Before
the S. Comm. On Com. and Consumer Protection, 33rd Leg., Reg. Sess. 103 (Haw.
2026) (statement of Justin Hughey, an individual), available at
https://tinyurl.com/3ne2j8m4; see id. at 9, 11, 23, 50-51 (testimony of Tom Moore,
Senior Fellow for Democracy Policy, Ctr. for Am. Progress) (similar); id. at 122
(testimony of Pamela Elders, an individual) (similar). But the First Amendment does
not tolerate governmental leveling of speakers. See NRSC, 146 S. Ct. at 2418;
Citizens United, 558 U.S. at 349. The First Amendment promises a free exchange
of'ideas, not a restricted exchange amongst governmentally approved and calibrated
speakers.

66. Act 11 provides that if the provisions regulating foreign artificial
persons are limited, invalidated, or enjoined “in any respect, including, as applied to

any person, entity, or circumstance,” then “the entirety of [Act 11] shall be deemed
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invalid and have no force or effect.” Act 11 §§ 6 (HRS § 414-42(f)), 10 (HRS
§ 414D-52(e)), 16 (HRS § 425(d)), 18 (HRS § 425E-105(%)), 20 (HRS § 428-111(%)).
Because, at minimum, Act 11’s regulation of speech by foreign entities is
unconstitutional, the entirety of Act 11 is invalid and without force or effect.
FIRST CLLAIM FOR RELIEF
Unconstitutional Restrictions on the Freedom of Speech

(U.S. Const., amends. I, XTV; 28 U.S.C. § 2201(a); 42 U.S.C. § 1983;
and Ex Parte Young Equitable Cause of Action)

67. The Chamber alleges and incorporates by reference all other paragraphs
in this Complaint.

68. The First Amendment, applicable to the States through the Fourteenth
Amendment, prohibits laws “abridging the freedom of speech.” U.S. Const. amend.
L.

69. First Amendment protection extends to corporations. Citizens United,
558 U.S. at 342. Corporations are themselves “persons” within the meaning of the
Fourteenth Amendment. Grosjean, 297 U.S. at 244. They are also associations of
natural persons who join together to advance shared objectives. Hobby Lobby, 573
U.S. at 706; NAACP, 357 U.S. at 460. Restrictions on the political speech of those
organizations therefore burden not only the freedoms of speech and association
enjoyed by the corporation itself, but also the ability of individuals to associate for

expressive purposes.
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70.  The U.S. Supreme Court has long rejected the “extreme position” that
“corporations, as creatures of the State, have only those rights granted them by the
State.” Bellotti, 435 U.S. at 778 n.14. There is “no support in the First or Fourteenth
Amendment, or in the decisions of th[e] [Supreme] Court, for the proposition that
speech that otherwise would be within the protection of the First Amendment loses
that protection simply because its source is a corporation.” Id. at 784.

71.  Act 11 imposes content-, viewpoint-, and speaker-based restrictions on
political speech in violation of the First and Fourteenth Amendments. It applies
content-based restrictions because it singles out speech concerning elections,
candidates, political parties, and ballot measures, and it discriminates based on
speakers with disfavored viewpoints because it subjects only corporations and other
artificial persons to its speech restriction. By its terms, the statute strips those
specific speakers of any power to engage in “election activity” and ‘“ballot-issue
activity,” defined to include “paying, contributing, or expending money or anything
of value to support or oppose” candidates, political parties, political committees, and
ballot measures. Act 11 §§ 8 (HRS § 414D-14), 10 (HRS § 414D-52(a), (¢)); see
also id. § 10 (HRS 414D-52(e)) (extending to “foreign corporation[s]”). Those
activities are “core political speech” for which First Amendment protection “is ‘at
its zenith.”” Buckley, 525 U.S. at 183 (ballot-issue speech); see also FEC v. Cruz,

596 U.S. 289, 302 (2022) (similar) (election speech). Act 11 does not merely
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regulate that speech, or merely restrict its time, place, or manner. It categorically
prohibits it.

72.  Act 11 reinforces its speech prohibition with extraordinary sanctions.
An entity that engages in the prohibited speech may be subjected to penalties
including suspension of its authority to do business in Hawai‘i, loss of state tax
benefits, revocation of its charter or certificate of authority, and even involuntary
dissolution.

73.  Act 11’s discriminatory character is confirmed by its content- and
viewpoint-based exemption for media entities. While the statute prohibits most
corporations and other artificial persons from engaging in election and ballot-issue
activity, it expressly permits certain newspapers, broadcasters, blogs, magazines,
and other media entities to continue publishing news stories, commentary, and
editorials concerning candidates and ballot measures. See Act 11 § 8 (HRS § 414D-
14). Hawai‘i thus permits favored corporate speakers to engage in political
advocacy while prohibiting disfavored corporate speakers from doing the same.
Accord Citizens United, 558 U.S. at 352-53 (“We have consistently rejected the
proposition that the institutional press has any constitutional privilege beyond that
of other speakers. . .. The law’s exception for media corporations is . . . a further,

separate reason for finding this law invalid.” (citations omitted)).
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74. Hawai‘l has no legitimate interest in suppressing political speech to
equalize the relative voices of speakers. The Supreme Court has repeatedly held that
“the concept that government may restrict the speech of some elements of our society
in order to enhance the relative voice of others is wholly foreign to the First
Amendment.” NRSC, 146 S. Ct. at 2418 (cleaned up). Nor may Hawai‘i dictate
“the subjects about which persons may speak” or “the speakers who may address a
public issue.” Bellotti, 435 U.S. at 784-85.

75. Hawai‘i purports to justify its speech prohibition based upon its
“belie[f] that the powers conferred on an artificial person are separate and distinct
from the rights retained by natural persons.” Act 11 § 1. But again, the Supreme
Court has squarely and repeatedly “rejected the argument that political speech of
corporations or other associations should be treated differently under the First

29

Amendment simply because such associations are not ‘natural persons.’” Citizens

United, 558 U.S. at 343.

76. Hawai‘i’s asserted rationale also fails on its own terms. Act 11 restricts
foreign entities that Hawai‘i did not create and whose powers Hawai‘i has no
authority to define. The law’s application to those entities confirms that Act 11 is a
speech restriction, not a mere definition of corporate powers.

77. Act 11 cannot survive First Amendment scrutiny. It imposes a

complete ban rather than a contribution limit, campaign-finance disclosure
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requirement, or other regulation. It is overinclusive because it reaches foreign
entities Hawai‘i did not create, and underinclusive because favored media
corporations remain free to engage in otherwise prohibited political advocacy.
Hawai‘i has identified no compelling governmental interest in banning this speech.
Indeed, Act 11 serves no legitimate, non-censorship governmental interest
whatsoever, let alone a compelling one. And even if Hawai‘i possessed a compelling
interest in regulating some corporate political activity, Act 11 is not narrowly
tailored to advancing any such interest.

78.  Act 11 therefore violates the First and Fourteenth Amendments to the
United States Constitution on its face and as applied to the Chamber.

SECOND CLAIM FOR RELIEF
Unconstitutional Conditions Restricting the Freedom of Speech

(U.S. Const., amends. I, XTV; 28 U.S.C. § 2201(a); 42 U.S.C. § 1983; and
Ex Parte Young Equitable Cause of Action)

79.  The Chamber alleges and incorporates by reference all other paragraphs
in this Complaint.

80. Hawai‘i may not condition the receipt or retention of a governmental
benefit on the surrender of constitutional rights, especially rights protected by the
First Amendment. See, e.g., Agency for Int’l Dev. v. Alliance for Open Society Int’l,
Inc., 570 U.S. 205, 214 (2013); Perry v. Sindermann, 408 U.S. 593, 597 (1972).

81.  The corporate form offers benefits “such as limited liability, perpetual

life, and favorable treatment of the accumulation and distribution of assets.” Citizens
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United, 558 U.S. at 351. “It is rudimentary that the State cannot exact as the price
of those special advantages the forfeiture of First Amendment rights.” 1bid.; see also
Ams. for Prosperity Found. v. Bonta, 594 U.S. 595, 618 (2021) (California could not
condition entities’ operation within that State on sacrifice of associational freedoms).

82. Act 11 expressly treats the corporate form and the authority to do
business in Hawai‘i as a “conditional grant of legal status” that remains subject to
withdrawal by the State. See Act 11 § 10 (HRS § 414D-52(a)) (“The creation and
continued existence of a corporation shall not be deemed a right but shall be a
conditional grant of legal status by this State and shall remain subject to complete
withdrawal at any time.”); see id. (HRS 414D-52(e)) (“A foreign corporation shall
have no greater rights or privileges than, and shall be subject to the same duties,
restrictions, penalties, and liabilities as, a domestic corporation™).

83. Act 11 then defines the forfeiture of political-speech rights as a
condition of receiving and retaining that benefit. Specifically, the statute conditions
the receipt and retention of limited liability, perpetual existence, authority to transact
business, and other state-conferred benefits on an entity’s agreement to refrain from
engaging in ‘“election activity” and ‘“ballot-issue activity” protected by the First
Amendment. See Act 11 § 10 (HRS § 414D-52(b)) (“a corporation ... shall not have
the power to expend moneys on or participate in any election activity or ballot-issue

activity”), id. (§ 414D-52(d)) (““articles, bylaws, or other organizational documents
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of the corporation purporting to grant or confer any power to directly or indirectly
engage in election activity or ballot-issue activity shall be void”), id. § 11 (HRS
§ 414D-54(d)) (““acts that constitute election activities or ballot-issue activities ...
are ultra vires and void”).

84.  Act 11 enforces that unconstitutional condition by threatening entities
that engage in constitutionally protected political speech with the withdrawal of
those benefits, including suspension of their authority to operate, revocation of tax
benefits, revocation of their charter or certificate of authority, and involuntary
dissolution. See Act 11 § 10 (HRS § 414D-52(%)); id. §§ 23-24. And it extends
those unconstitutional conditions and sanctions to foreign corporations, id. § 10
(HRS § 414D-52(e)), which “contradicts [the State’s] own theory” because “Hawaii
has no ability to define the corporate powers of foreign corporations.” House
Hearing 6-7.

85. Hawai‘i may not accomplish indirectly through conditions on
incorporation and authority to transact business what it could not accomplish directly
through a prohibition on protected speech. That is particularly so where, as here, the
condition has no reasonable connection to any legitimate government interest.
Because Act 11 conditions the receipt and retention of governmental benefits on the

surrender of rights protected by the First and Fourteenth Amendments, it violates the
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unconstitutional-conditions doctrine and is unconstitutional on its face and as
applied to the Chamber.

THIRD CLAIM FOR RELIEF
First Amendment Overbreadth
(U.S. Const., amends. I, XIV; 28 U.S.C. § 2201(a); 42 U.S.C. § 1983;
and Ex Parte Young Equitable Cause of Action)

86. The Chamber alleges and incorporates by reference all other paragraphs
in this Complaint.

87.  Act 11 broadly prohibits corporations and other artificial entities from
engaging in “election activity” and “ballot-issue activity,” including speech
concerning candidates, political parties, political committees, constitutional
amendments, county charter amendments, and other ballot measures.

88.  Those prohibitions encompass substantial amounts of constitutionally
protected speech, including speech expressly protected by Bellotti and Citizens
United.

89. Act 11 repeats materially identical prohibitions on political advocacy
across multiple organizational forms.

90. Accordingly, Act 11 prohibits a substantially greater amount of
protected speech than could be justified under any legitimate sweep Act 11 may

possess and is therefore facially unconstitutional and overbroad.
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PRAYER FOR RELIEF

WHEREFORE, the Chamber respectfully requests that this Court enter

judgment in its favor and against Defendants, as follows:

A.

Enter a declaratory judgment against Defendants that Act 11 and/or
individual provisions of Act 11 are unconstitutional.

Enter a declaratory judgment against Defendants that Act 11 and/or
individual provisions of Act 11 are invalid and without force or effect.
Enter preliminary and permanent injunctive relief preventing the
implementation and enforcement of Act 11 and/or individual provisions
of Act 11.

Grant the foregoing relief facially and/or as applied to the Chamber.
Grant the Chamber attorney’s fees, costs, and interest, under 42 U.S.C.
§ 1988 and all other applicable laws.

Grant such further and additional relief as this Court deems just and

proper.
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DATED:  Honolulu, Hawai‘i, September 24, 2026.

/s/ Trever K. Asam

TREVER K. ASAM
LINDSAY N. MCANEELEY
CALEB P. BURNS*
JEREMY J. BROGGI*
JONATHAN D. URICK*
KEVIN R. PALMER*

Attorneys for Plaintiff

CHAMBER OF COMMERCE OF THE
UNITED STATES OF AMERICA

* Pro Hac Vice Motions Forthcoming
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U.S. Chamber Endorses

ll,

Rep. Ed Case for Hawaii’s
1st Congressional District

Published
October 28, 2022

Washington, D.C. —Today, the U.S. Chamber of Commerce announced its endorsement of Representative
Ed Case to represent Hawaii's First Congressional District. The Chamber endorses pro-business candidates
for federal office who will vigorously support public policy that will advance economic growth, support jobs,
and promote fiscal responsibility.

"Congressman Ed Case's leadership has delivered results for his constituents and small businesses in
Hawaii," said Jennings Imel, U.S. Chamber of Commerce Western Region Vice President. "Rep. Case has a
proven track record of working across the aisle to advance free enterprise solutions and pro-growth policies
that will move Hawaii and our nation forward. We are proud to endorse Congressman Case in his re-election
and look forward to continuing to work with him in the next Congress."

"Healthy businesses are the foundation of a healthy economy that generates jobs and sustains
communities throughout our country," said Congressman Ed Case. "l welcome my continued partnership
with the U.S. Chamber of Commerce toward federal policies that support American business. My
partnership with the Chamber of Commerce Hawai'i has been especially supportive of our small businesses
which are the backbone of our local economy."

Topics

IMPROVING GOVERNMENT | | ELECTIONS

EXHIBIT A
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U.S. Chamber Endorses

ll,

Rep. Ed Case for Hawaii’s
1st Congressional District

The U.S. Chamber of Commerce announced its endorsement of Rep. Ed Case to represent Hawaii’s First
Congressional District.

Published
October 18, 2024

WASHINGTON, D.C. - The U.S. Chamber of Commerce announced its endorsement of Rep. Ed Case to
represent Hawaii’s First Congressional District. The U.S. Chamber endorses candidates for federal office
who will stand up for free enterprise, including by vigorously advocating for public policy solutions that will
spur economic growth, support jobs, and promote businesses of all sizes’ ability to continue to innovate and
invest in America.

“Congressman Ed Case has been a champion for Hawaii businesses and families by supporting pro-growth
policies and critical infrastructure investments, while pushing back against excessive regulations that harm
small businesses,” said JenningsImel, Western Region Vice President at the U.S. Chamber of Commerce.
“Congressman Case is a bipartisan problem solver who’s committed to advancing policies that help Hawaii
businesses thrive and create jobs. The U.S. Chamber is proud to endorse Congressman Ed Case for Hawaii’s
1stcongressional district, and we look forward to working with him in the 119th Congress.”

"l share with the U.S. Chamber of Commerce the conviction that only a strong economy provides a strong
foundation for our core goals, from good jobs and incomes, healthy communities and innovation, to

infrastructure, national defense, caring for those in real need, and on and on,” said Congressman Case. ‘|
am grateful for the Chamber's endorsement of my ongoing efforts in Congress toward our mutual goals."

“Congressman Ed Case supports policies that will grow our economy in Hawaii,” said Sherry Menor-
McNamara, President/CEO of the Chamber of Commerce Hawaii. “With Congress so narrowly divided, we
need leaders like Congressman Case who are willing to reach across the aisle to deliver results for Hawaii
small businesses and families. The Chamber of Commerce Hawaii is proud to support Congressman Ed
Case for re-election.”

Topics

IMPROVING GOVERNMENT | | ELECTIONS
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U.S. Chamber of Commerce

U.S. Chamber Launches
Paid Tax Campaign

Ad buy complements the Chamber’s ongoing and aggressive advocacy activity; will run in select states and
districts

* Case 1:26-cv-00497-JAO-KIJM  Document 1-2  Filed 09/24/26 Page 1 of 2 PagelD.40

Published
May 30, 2025

WASHINGTON, D.C. - Today, the U.S. Chamber of Commerce announced the launch of a paid advocacy
campaign as part of the Chamber’s larger tax efforts. The initial ad buy, which includes targeted paid media
and corresponding billboards across the country, begins this week and will run in select states and
Congressional districts.

“There is a lot of misinformation being spread about this legislation. This is part of our effort to educate the
public on why the bill is good for the economy and for creating more jobs with higher wages, and we want to
thank the lawmakers who are working to get this proposal enacted into law,” said U.S. Chamber of
Commerce Senior Political Strategist Ashlee Rich Stephenson.

Securing permanent tax relief for America’s families, workers, and entrepreneurs, is a priority for the
Chamber. To ensure the One Big Beautiful Bill Act makes it to President Trump’s desk, the Chamber is
working in states and districts across the country to achieve several key priorities. This includes educating
constituents on the benefits of making President Trump's tax cuts permanent, thanking lawmakers who are
critical in supporting this pro-growth policy, and in some cases, drawing attention to those Members of
Congress who are not supportive of the bill and in fact would be voting in favor of the largest tax increase in
history.

This new six-figure ad buy is a part of the Chamber’s comprehensive advocacy blitz surrounding the tax
reconciliation bill and is supported by state and local chambers of commerce in each respective region. The

ads mention 14 members of the U.S. House of Representatives and two U.S. Senators. The campaign will
include a total of 32 billboards across the country and matching paid digital advertising. This initial ad buy
will run for at least the next month with the intention to expand to additional states and districts.

The Chamber, in partnership with state and local chambers from across the country, has hosted more than
two dozen jn-district roundtables with lawmakers and local businesses to highlight the need to extend
these important pro-growth tax policies.

A public opinion survey conducted by McLaughlin & Associates on behalf of the Chamber shows a majority
of voters support making tax relief permanent and Americans are more likely to vote for a candidate who

advocates for permanent tax relief. EXHIBIT B
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24 HOUR NOTICE OF DISBURSEMENTS/OBLIGATIONS FOR
ELECTIONEERING COMMUNICATIONS

11/04/2022 17 : 16
Page 1 of 3 PayelD .42

1. (a) Name of Individual, Organization or Corporation

US CHAMBER OF COMMERCE

(b) Address (number and street)
1615 H STREET NW

[ ] check if different than previously reported

3. FEC Identification Number

(c) City, State and ZIP Code

C 30001101

WASHINGTON DC 20062
2. Occupation and Name of Employer (for Individual Filers Only)
M M / D D / Y Y Y Y M M / D D Y Y Y Y
4. COVERED PERIOD: FROM 1 04 2022 THROUGH 11 04 2022
M M / D D / Y Y Y Y

5. IS THIS REPORT AN AMENDMENT?  [x| No [ Yes, it amends the report filed on

D D I Y

M M /
6. (a) DATE OF PUBLIC DISTRIBUTION(S) 1 04

L
2022

Media Adverti t - Small Busi
(b) COMMUNICATIONS TITLE edia Adverfisement - Smalt BUSINess

7. THEFILERIS: (a)DanIndividual

(c) [ lan Unincorporated Organization (d) [] Other, specify:

(b) (x| a Corporation or Labor Organization making communications under 11 CFR 114.10

8. WERE THE DISBURSEMENTS MADE EXCLUSIVELY FROM

DONATIONS TO A SEGREGATED BANK ACCOUNT? Yes

9. CUSTODIAN OF RECORDS
(a) Name

Dattolo, Maria

x| No

(b) Address (number and street)
1615 H STREET NW

(c) City, State and ZIP Code

WASHINGTON DC

20062

(d) Name of Employer or Principal Place of Business
US Chamber of Commerce

(e) Occupation

Sr. Manager Political Affairs

10. TOTAL DONATIONS THIS STATEMENT ......cooeieere et seeeee e e e e e e e e e enne ) ) ..00
11. TOTAL DISBURSEMENTS/OBLIGATIONS THIS STATEMENT .....ccoeoveeeieeceree e 75000.00
) ) .
Under penalty of perjury | certify that this statement is true, correct and complete.
TYPE OR PRINT NAME OF PERSON COMPLETING FORM SIGNATURE DATE
Dattolo, Maria Dattolo, Maria, , ,
o [Electronically I 11/04/2022

NOTE: Submission of false, erroneous or incomplete information may subject the person signing this report to the penalties of 52 U.S.C. §30109.

EXHIBIT C

FEC Form 9 (REV. 01/2018)
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12. Person(s) Sharing/Exercising Control

A. (a) Name
Dattolo, Maria, , ,

Transaction ID : F91.000001

(b) Address (number and street) 1615 H STREET NW

(c) City, State and ZIP Code
WASHINGTON

DC 20062

(d) Name of Employer or Principal Place of Business
US Chamber of Commerce

(e) Occupation
Sr. Manager Political Affairs

B. (a) Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

C. (a)Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

D. (a)Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

E. (a) Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

FEC Form 9 (REV. 01/2018)




Image# 20221 1095410019 7-JAO-KIJM  Document 1-3

SCHEDULE 9-B

Filed 09/24/26

Page 3 of 3 PagelD.44

PAGE 3 OF 3
Disbursement(s) Made or Obligation(s) |

Ax Media

A. Full Name (Last, First, Middle Initial) of Payee

Mailing Address of Payee
800 W 47th Street

Suite 200
City State Zip Code
Kansas City MO 64112
Name of Employer Occupation

Date of Disbursement or Obligation

M M I D D / Y Y Y Y
11 04 2022
Amount
75000.00
) ) -
Communication Date
M M / D D Y Y Y Y
11 04 2022

Purpose of Disbursement (Including title(s) of communication(s))
Media Advertisement - Small Business, Thank you David Valadao

Transaction ID : F93.000001

Name of Federal Candidate Office Sought: 7 House State: CA Disbursement/Obligation For: 2022
Valadao, David, , , — e || Primar General
[ Senate District: 22 Y
Transaction ID : F94.000002 || President —— || other (specify) p.
Name of Federal Candidate Office Sought: [ | House State: Disbursement/Obligation For:
| Senate District: D Primary D General
|| President D Other (specify) p.
Name of Federal Candidate Office Sought: — House State: Disbursement/Obligation For:
|| Senate  pistrict: | |Primary | |General
|| President DOther (specify) p.
B. Full Name (Last, First, Middle Initial) of Payee Date of Disbursement or Obligation
M M / D D / Y Y Y Y
Mailing Address of Payee
Amount
City State Zip Code ’ )
Communication Date
Name of Employer Occupation M M / D D / Y Y Y Y
Purpose of Disbursement (Including title(s) of communication(s))
Name of Federal Candidate Office Sought: [ | House State: Disbursement/Obligation For:
| senate D Primary D General
— District: .
L President D Other (specify) >
Name of Federal Candidate Office Sought: | | House State: Disbursement/Obligation For:
| senate D Primary D General
— . District: .
L President D Other (specify) p
Name of Federal Candidate Office Sought: | | House State: Disbursement/Obligation For:
| senate D Primary D General
— District:
President DOther (specify) p.

SUBTOTAL of Disbursements/Obligations This Page (optional).........cccccceeevunieeeseinieceveieiees

TOTAL This Period (last page this line nUMbBEr only) ........cccoouiioieiieceeie e e e
(carry total from last page to Line 11)

75000.00

75000.00

FEC Form 9 (REV. 01/2018)



Image# 202210289546667729

FEé‘TFedﬁm-go497-JAO-KJM Document 1-4  Filed 09/24/26

24 HOUR NOTICE OF DISBURSEMENTS/OBLIGATIONS FOR
ELECTIONEERING COMMUNICATIONS

10/28/2022 16 : 26
Page 1 of 3 Payel .46

1. (a) Name of Individual, Organization or Corporation

US CHAMBER OF COMMERCE

(b) Address (number and street)
1615 H STREET NW

[ ] check if different than previously reported

3. FEC Identification Number

(c) City, State and ZIP Code

C 30001101

WASHINGTON DC 20062
2. Occupation and Name of Employer (for Individual Filers Only)
M M / D D / Y Y Y Y M M / D D Y Y Y Y
4. COVERED PERIOD: FROM 10 26 2022 THROUGH 10 28 2022
M M / D D / Y Y Y Y

5. IS THIS REPORT AN AMENDMENT?  [x| No [ Yes, it amends the report filed on

D D I Y

M M /
6. (a) DATE OF PUBLIC DISTRIBUTION(S) 10 28

L
2022

Media Adverti t - Small Busi
(b) COMMUNICATIONS TITLE edia Adverfisement - Smalt BUSINess

7. THEFILERIS: (a)DanIndividual

(c) [ lan Unincorporated Organization (d) [] Other, specify:

(b) (x| a Corporation or Labor Organization making communications under 11 CFR 114.10

8. WERE THE DISBURSEMENTS MADE EXCLUSIVELY FROM

DONATIONS TO A SEGREGATED BANK ACCOUNT? Yes

9. CUSTODIAN OF RECORDS
(a) Name

Dattolo, Maria

x| No

(b) Address (number and street)
1615 H STREET NW

(c) City, State and ZIP Code

WASHINGTON DC

20062

(d) Name of Employer or Principal Place of Business
US Chamber of Commerce

(e) Occupation

Sr. Manager Political Affairs

10. TOTAL DONATIONS THIS STATEMENT ......cooeieere et seeeee e e e e e e e e e enne ) ) ..00
11. TOTAL DISBURSEMENTS/OBLIGATIONS THIS STATEMENT .....ccoeoveeeieeceree e 460000.00
) ) .
Under penalty of perjury | certify that this statement is true, correct and complete.
TYPE OR PRINT NAME OF PERSON COMPLETING FORM SIGNATURE DATE
Dattolo, Maria Dattolo, Maria, , ,
o [Electronically I 10/28/2022

NOTE: Submission of false, erroneous or incomplete information may subject the person signing this report to the penalties of 52 U.S.C. §30109.

EXHIBIT D

FEC Form 9 (REV. 01/2018)



Image# 202210289546667730

Case 1:26-cv-00497-JAO-KIJM  Document 1-4
List of Person(s) Sharing/Exercising Control

(use additional pages as necessary)

Filed 09/24/26 Page 2 of 3 PagelD.46
PAGE 2 OF

12. Person(s) Sharing/Exercising Control

A. (a) Name
Dattolo, Maria, , ,

Transaction ID : F91.000001

(b) Address (number and street) 1615 H STREET NW

(c) City, State and ZIP Code
WASHINGTON

DC 20062

(d) Name of Employer or Principal Place of Business
US Chamber of Commerce

(e) Occupation
Sr. Manager Political Affairs

B. (a) Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

C. (a)Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

D. (a)Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

E. (a) Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

FEC Form 9 (REV. 01/2018)




Image#20221026954600U97-JAO-KIJM  Document 1-4  Filed 09/24/26
SCHEDULE 9-B

PAGE 3 OF 3
Disbursement(s) Made or Obligation(s) |

Page 3 of 3 PagelD.47

A. Full Name (Last, First, Middle Initial) of Payee Date of Disbursement or Obligation
Strategic Media Placement, Inc. Tl 1726 1 e
Mailing Address of Payee
7669 Stagers Loop Amount
City State Zip Code y 23000():00
Delaware OH 43015 L
Communication Date
Name of Employer Occupation T ; 5 TS T
10 28 2022
Purpose of Disbursement (Including title(s) of communication(s)) Transaction ID : F93.000001
Media Advertisement - Small Business, Thank you Steve Chabot
l\cl:z;ms ?fsl:ederal Candidate Office Sought: 7 House State: OH Disbursement/Obligation For: 2022
abot, Steve, , , S _— ;
|| semate  pistrict: » D Primary : General
Transaction ID : F94.000002 || President | other (specity)
Name of Federal Candidate Office Sought: [ | House State: Disbursement/Obligation For:
| Senate District: D Primary D General
|| President D Other (specify) p.
Name of Federal Candidate Office Sought: ] House State: Disbursement/Obligation For:
| | senate  pjgyrict: D Primary D General
|| President DOther (specify) p.
B. Full Name (Last, First, Middle Initial) of Payee Date of Disbursement or Obligation
M M / D D / Y Y Y Y
Ax Media 10 26 2022
Mailing Address of Payee
800 W 47th Street Amount
City State Zip Code ) y 230000.00
i MO
Kansas City 64112 Communication Date
Name of Employer Occupation Wy s U s YTV YUY
10 28 2022
Purpose of Disbursement (Including title(s) of communication(s)) Transaction ID : F93.000002
Media Advertisement - Small Business, Thank you David Valadao
Name of Federal Candidate Office Sought: [, | House State: CA Disbursement/Obligation For: 2022
Valadao, David, , , — = Primar E General
Senate Y
™ Proside District: __ 22 o .
Transaction ID : F94.000004 || President er (specify) ,
Name of Federal Candidate Office Sought: House State: Disbursement/Obligation For:
| senate D Primary D General
— . District: .
L President D Other (specify) p
Name of Federal Candidate Office Sought: " | House State: Disbursement/Obligation For:
| senate Distict DPrimary DGeneral
— istrict:
|| President DOther (specify) p.
SUBTOTAL of Disbursements/Obligations This Page (optional)...........ccceiivennieniincinicciceine 7 460000.00
TOTAL This Period (last page this line nUMbBEr only) ........cccoouiioieiieceeie e e e 460000.00
(carry total from last page to Line 11) n n

FEC Form 9 (REV. 01/2018)




Image# 202210219541487297

FEé‘TFedﬁm-go497-JAO-KJM Document 1-5 Filed 09/24/26

24 HOUR NOTICE OF DISBURSEMENTS/OBLIGATIONS FOR
ELECTIONEERING COMMUNICATIONS

10/21/2022 14 : 13
Page 1 of 3 Payel .48

1. (a) Name of Individual, Organization or Corporation

US CHAMBER OF COMMERCE

(b) Address (number and street)
1615 H STREET NW

[ ] check if different than previously reported

3. FEC Identification Number

(c) City, State and ZIP Code

C 30001101

WASHINGTON DC 20062
2. Occupation and Name of Employer (for Individual Filers Only)
Maria Dattolo
M M / D D / Y Y Y Y M M / D D Y Y Y Y

4. COVERED PERIOD: FROM 10 18 2022 THROUGH 10 20 2022

M M / D D / Y Y Y Y
5. ISTHIS REPORT AN AMENDMENT? [ INo  [x]Yes, it amends the report filed on 10 20 2022

M M / D D I Y Y Y Y

6. (a) DATE OF PUBLIC DISTRIBUTION(S) 10 20 2022

(b) COMMUNICATIONS TITLE Fhanicyou, Rep. Con Bacon

7. THEFILERIS: (a)DanIndividual

(c) [ lan Unincorporated Organization (d) [] Other, specify:

(b) (x| a Corporation or Labor Organization making communications under 11 CFR 114.10

8. WERE THE DISBURSEMENTS MADE EXCLUSIVELY FROM

DONATIONS TO A SEGREGATED BANK ACCOUNT? Yes

9. CUSTODIAN OF RECORDS
(a) Name

Dattolo, Maria

x| No

(b) Address (number and street)
1615 H STREET NW

(c) City, State and ZIP Code

WASHINGTON DC

20062

(d) Name of Employer or Principal Place of Business
US Chamber of Commerce

(e) Occupation

Sr. Manager Political Affairs

10. TOTAL DONATIONS THIS STATEMENT ......cooeieere et seeeee e e e e e e e e e enne ) ) ..00
11. TOTAL DISBURSEMENTS/OBLIGATIONS THIS STATEMENT .....ccoeoveeeieeceree e 200000.00
) ) .
Under penalty of perjury | certify that this statement is true, correct and complete.
TYPE OR PRINT NAME OF PERSON COMPLETING FORM SIGNATURE DATE
Dattolo, Maria Dattolo, Maria, , ,
o [Electronically I 10/21/2022

NOTE: Submission of false, erroneous or incomplete information may subject the person signing this report to the penalties of 52 U.S.C. §30109.

EXHIBIT E

FEC Form 9 (REV. 01/2018)



Image# 202210219541487298

Case 1:26-cv-00497-JAO-KIJM  Document 1-5
List of Person(s) Sharing/Exercising Control

(use additional pages as necessary)

Filed 09/24/26 Page 2 of 3 PagelD.49
PAGE 2 OF

12. Person(s) Sharing/Exercising Control

A. (a) Name
Dattolo, Maria, , ,

Transaction ID : F91.000001

(b) Address (number and street) 1615 H STREET NW

(c) City, State and ZIP Code
WASHINGTON

DC 20062

(d) Name of Employer or Principal Place of Business
US Chamber of Commerce

(e) Occupation
Sr. Manager Political Affairs

B. (a) Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

C. (a)Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

D. (a)Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

E. (a) Name

(b) Address (number and street)

(c) City, State and ZIP Code

(d) Name of Employer or Principal Place of Business

(e) Occupation

FEC Form 9 (REV. 01/2018)




Image#202210289581A9e1397-JAO-KJM  Document 1-5

SCHEDULE 9-B

Filed 09/24/26

Page 3 of 3 PagelD.50

PAGE 3 OF 3
Disbursement(s) Made or Obligation(s) |

SRCP Media, Inc.

A. Full Name (Last, First, Middle Initial) of Payee

Mailing Address of Payee
20T N. Union Stree

Suite 200
City State Zip Code
Alexandria VA 22314
Name of Employer Occupation

Date of Disbursement or Obligation

M M I D D / Y Y Y Y
10 18 2022
Amount
200000.00
, a
Communication Date
M M / D D Y Y Y Y
10 20 2022

Purpose of Disbursement (Including title(s) of communication(s))
Media Advertisement Mentioning NE candidate Don Bacon titled Thank you, Rep. Don Bacon

Transaction ID : F93.000001

Name of Federal Candidate Office Sought: 7 House State: NE Disbursement/Obligation For: 2022
Bacon, Don, , [ D Primar General
[ Senate District: 02 Y
Transaction ID : F94.000002 || President —— || other (specify) p.
Name of Federal Candidate Office Sought: [ | House State: Disbursement/Obligation For:
| Senate District: D Primary D General
|| President D Other (specify) p.
Name of Federal Candidate Office Sought: — House State: Disbursement/Obligation For:
|| Senate  pistrict: | |Primary | |General
|| President DOther (specify) p.
B. Full Name (Last, First, Middle Initial) of Payee Date of Disbursement or Obligation
M M / D D / Y Y Y Y
Mailing Address of Payee
Amount
City State Zip Code ’ )
Communication Date
Name of Employer Occupation M M / D D / Y Y Y Y
Purpose of Disbursement (Including title(s) of communication(s))
Name of Federal Candidate Office Sought: [ | House State: Disbursement/Obligation For:
| senate D Primary D General
— District: .
L President D Other (specify) >
Name of Federal Candidate Office Sought: | | House State: Disbursement/Obligation For:
| senate D Primary D General
— . District: .
L President D Other (specify) p
Name of Federal Candidate Office Sought: | | House State: Disbursement/Obligation For:
| senate D Primary D General
— District:
President DOther (specify) p.

SUBTOTAL of Disbursements/Obligations This Page (optional).........cccccceeevunieeeseinieceveieiees

TOTAL This Period (last page this line nUMbBEr only) ........cccoouiioieiieceeie e e e
(carry total from last page to Line 11)

200000.00

200000.00

7 7

FEC Form 9 (REV. 01/2018)



1:26-cv-00497-JA0O-KIM ocument 1-6 iled 09/24/26 age 1 of 6 PagelD.51
@E‘Tﬂﬂﬂ“fﬁgﬂﬁ ampalign Document search é gn ’

Applications ~

Political Committee Disclosure Report
Export data to SV

COVER A

Committee Name NORTH CAROLINA CHAMBER

701 Corporate Center Drive
Address SUITE 275

RALEIGH, NC 27607

Committee Type Independent Expenditure Filer
SBoE ID

Report Type 2022 Third Quarter

Period Covered 07/01/2022 - 10/22/2022

Filed Date 10/31/2022

OFFICERS (1)

Type Name Address

701 CORPORATE CENTER DRIVE, SUITE 275

Custodian of Books GARY SALAMIDO RALEIGH, NC 27607

SUMMARY (34) A

EXHIBIT F



Case 1:26-cv-00497-JAO-KIM  DocUlitf@hthissPeriefleq 09/24/26  Page 2 of LM BIsdion

Cash on Hand at Beginning $0.00 $0.00
RECEIPTS $0.00 $0.00
Aggregated Contributions from Individuals $0.00 $0.00
Contributions from Individuals $0.00 $0.00
Political Party Committees $0.00 $0.00
Other Political Committees (such as PACS) $0.00 $0.00
Loan Proceeds $0.00 $0.00
Refunds/Reimbursements To the Committee $0.00 $0.00
Interest on Bank Accounts $0.00 $0.00
gc:;;:ibzitt:lizr:; from Not-For-Profit $0.00 $0.00
Outside Sources of Income $0.00 $0.00
Legal Expense Fund - Other Sources $0.00 $0.00
Exempt Purchase Price Sales $0.00 $0.00
Total Receipts $1,500,000.00 $0.00
EXPENDITURES $0.00 $0.00
Operating Expenditures $0.00 $0.00
Ez::::]ti)::::s to Candidates/Political $0.00 $0.00
Coordinated Party Expenditures $0.00 $0.00
Aggregated Non-Media Expenditures $0.00 $0.00
Loan Repayments $0.00 $0.00
Fciz;:::ii:t/::mbursements From the $0.00 $0.00
In-Kind Contributions $0.00 $0.00
Total Expenditures $1,641,643.86 $0.00
Cash on Hand at End of Reporting Period $0.00 $0.00
ADDITIONAL INFORMATION $0.00 $0.00
Elcc:rrrl“l\nlliitr;zt:ry Gifts Given to Other $0.00 $0.00
Outstanding Loans (incl. ones from other $0.00 $0.00

campaigns)



Case 1:26-cv-00497-JA0O-KIM
Debts and Obligations owed BY the
Committee

Debts and Obligations owed TO the
Committee

Account Transfers Within the Committee
Administrative Support
Forgiven Loans

48-Hour Notice Reports Sum
Contributions to be Refunded

RECEIPTS (1)

DocUfghthisPeriefled 09/24/26  Page 3 of WiBLEEISIEiIon

$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00
$0.00 $0.00

U.S. CHAMBER FOR LEGAL REFORM

09/02/2022 1615 H STREET NW

WASHINGTON, DC 20062

1=-1 of 1 records

Donation Electronic Funds Transfer $1,500,000.00 $1,500,000.00

$1,500,000.00

» Last

» Next

< Prev

4 First

EXPENDITURES (17)
MARTIN &
BLAINE, THE
DIFFERENTIATORS Independent
09/13/2022 PO BOX 17623 Expenditure MAILERS
RALEIGH, NC
27619
09/13/2022 MARTIN & Independent MAILERS
BLAINE, THE Expenditure
DIFFERENTIATORS
PO BOX 17623

Electronic
MCINNIS Senate Support $8,314.48 Funds $8,314.48 $424,181.88
TOM

Transfer
ZENGER House Support $13,850.46 Electronic  $28,032.62 $424,181.88
JEFFREY Funds

Transfer

$1,641,643.86



09/13/2022

10/20/2022

10/20/2022

10/20/2022

10/20/2022

10/20/2022

RALESILNG - 96-cv-00497-JA0-KIM  Document 1-6

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MAILERS

MAILERS

MAILERS

MAILERS

MAILERS

MAILERS

BRADFORD
JOHN

DAVIS TED

ZENGER
JEFFREY

HANIG
BOBBY

BRAWLEY
BILL

ROSS
STEPHEN

House

House

House

Senate

House

House

Filed 09/24/26

Support

Support

Support

Support

Support

Support

$14,182.16

$17,134.17

$22,002.38

$13,966.36

$19,403.12

$27,459.71

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Page 4 of 6 PagelD.54

$28,032.62

$39,136.55

$39,136.55

$13,966.36

$19,403.12

$32,882.88

$1,641,643.86

$424,181.88

$424,181.88

$424,181.88

$424,181.88

$424,181.88

$424,181.88



10/20/2022

10/20/2022

10/20/2022

10/20/2022

10/20/2022

10/20/2022

10/10/2022

MARTEN & 1:26-cv-00497-JAO-KIM  Document 1-6  Filed 09/24/26  Page 5 of 6 PagelD 55

BLAINE, TH

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

MARTIN &

BLAINE, THE

DIFFERENTIATORS Independent
PO BOX 17623 Expenditure
RALEIGH, NC

27619

REVOLUTION
MEDIA GROUP

MAILERS

MAILERS

MAILERS

MAILERS

MAILERS

MAILERS

Expenditure AD

Independent TELEVISION DIETZ

PARE ERIN House Support

HARDISTER
Ho

JON use Support

LEE

MICHAEL ~cnate

Support

BARNES

LISA Senate

Support

FAIRCLOTH

H
JOHN ouse Support

MCINNIS

TOM Senate

Support

RICHARD  of

$5,423.17

$11,249.69

$73,561.18

$7,950.71

$30,552.69

$16,628.96

Council Support $675,000.00

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds
Transfer

Electronic
Funds

$32,882.88 $424,181.88

$92,761.58 $424,181.88

$92,761.58 $424,181.88

$92,761.58 $424,181.88

$47,181.65 $424,181.88

$47,181.65 $424,181.88

$1,350,000.00 $1,350,000.00

$1,641,643.86



200 ~ase 1:26-cv-00497-JA0-KIM  Document 12B€ Filed 09/24/26

MONTGOMERY
STREET

# 260
ALEXANDRIA, VA
22314

REVOLUTION

MEDIA GROUP

500

MONTGOMERY  Independent TELEVISION ALLEN
STREET Expenditure AD TREY
# 260

ALEXANDRIA, VA

22314

STELLIUM

STRATEGIES INC.

1780-6 QUEEN Indeper.wdent MAILERS REIVES
ANNE STREET Expenditure ROBERT
SUNSET BEACH,

NC 28468

10/10/2022

10/20/2022

1=17 of 17 records

© 2014-2026 NC State Board of Elections

Council Electronic
of Support $675,000.00 Funds $1,350,000.00 $1,350,000.00
State Transfer

Electronic
House Support $9,964.62  Funds $9,964.62 $9,964.62

Transfer

$1,641,643.86
M First 4 Prev - » Next M Last

Page E%}SéerPagelD.SG




% Case 1:26-cv-00497-JAO-KIM.S. Dbeumtental-Comfied£9/24/26  Page 1 of 10 PagelD.57

The New Fight for Free Enterprise

A Multi-Year Strategic Initiative to Defend and Renew America’s Economic Foundation

Published
June 03, 2026

For 250 years, free enterprise has been the foundation of American growth, innovation, and rising living
standards. It continues to earn broad support from voters across both parties, with 76% saying they want
America to remain a free enterprise nation. Yet today, this system is being steadily undermined.

An organized movement is working to erode public support for free enterprise and business. A network of
well-resourced nonprofits is working to upend and dominate the economic debate—supporting journalism,
influencing academic institutions, and advancing policy ideas through aligned think tanks. Their objective is
to redefine the relationship between government and markets by giving government more power to
determine market outcomes.

As that effort continues its damaging impact, a new political convergence is concurrently taking shape.
Rising populism in both parties is realigning our government, replacing the free enterprise consensus of the
1980s to 2000s with a new “post-neoliberal” approach, one that raises barriers to trade, distorts prices,
curbs competition, bolsters organized labor, and treats successful businesses as problems to be managed
rather than as drivers of solutions and innovations that improve people’s lives.

Left unchecked, these emerging forces against free enterprise will stifle growth, reduce opportunities, and
stagnate the dynamic American economy.

EXHIBIT G
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Join us in standing up for American free enterprise.

Your voice is essential, and your participation is critical.

Our Response

The U.S. Chamber of Commerce was founded 114 years ago to defend, protect, and advance free enterprise,
and we have done so generation after generation, across a shifting landscape of challenges and political
movements.

Today will be no different, but this moment demands a countervailing response larger than the scale of the
threat. Responding to individual policy debates is not enough. We must reshape the public imagination
around free enterprise, helping people see it for what it is: not a perfect system, but the surest path to
opportunity, affordability, and upward mobility for all.

That is the purpose of the New Fight for Free Enterprise. To meet the moment, we are organizing our work in
four defining arenas.

The Public Debate

Public support for free enterprise depends on whether Americans see business as a source of opportunity
and practical solutions to the challenges they face. Yet in media, academia, and in pop culture discourse,
successful business is too often portrayed as working against everyday people rather than a driver of its
growth and opportunity. That shift is shaping how voters think and how policymakers act.

The U.S. Chamber is competing directly in this arena through a modern and data-driven communications
effort. We are using our platform, convening power, and national reach to elevate credible voices, equip
business leaders to speak with clarity and confidence, and ensure that free enterprise is represented
accurately in the national and local conversation.

How Americans understand business will determine how they choose to govern it.
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The States

The center of gravity in economic policymaking is shifting to state capitals, where harmful policies can
move quickly and spread widely.

The U.S. Chamber’s federation of over 1,500 state and local partners gives us a powerful advantage in this
environment. We are strengthening that network by building the infrastructure needed to identify threats in
real time, coordinate responses across states, and equip local leaders with the tools to act quickly and
effectively.

The goal is to make nationwide, local-level advocacy faster and better connected so that free enterprise has
well-coordinated defenders in every state where the future of the economy is being shaped.
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The Courts

The legal environment determines whether businesses can grow and innovate with confidence. When
federal or state governments impose unlawful mandates, excessive regulation, or sweeping new limits on
business decision-making, the consequences hurt everyone—citizens, workers, and government included.

The U.S. Chamber is using its litigation capacity both offensively and defensively to shape the law for the
long term—challenging harmful policies, setting pro-business precedents, and bringing cases that protect
the ability of businesses to operate and compete freely.

This work ensures that the rules governing American business support investment, innovation, and
opportunity.
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The Political Arena

Policy outcomes reflect the priorities of those elected. The debate over the role of government in our
economy isn't just happening between the two parties it is happening within each party. Beginning with a
massive wave of deregulation in the late 1970s, most of the significant free market reforms of the last 50
years have garnered bipartisan support.

Ensuring that leaders in both parties understand the value of free enterprise and are equipped to advance
policies that support growth and improve lives is critical to the long-term success of our economy.

We are investing in a long-term effort to build a pipeline of pro-growth leaders—engaging candidates early,
strengthening relationships, and providing them with the tools, knowledge, and support they need to
succeed.

This work is essential to building a durable governing coalition that can carry free enterprise principles into
the next Congress and beyond.



Case 1:26-cv-00497-JAO-KIM  Document 1-7  Filed 09/24/26 Page 6 of 10 PagelD.62

Back to top

What Success Requires

The New Fight for Free Enterprise is already delivering results. We are strengthening the case for free
enterprise in the public debate, equipping leaders to engage more effectively, and successfully challenging
harmful policies before they take hold.

But the work ahead is larger than any single policy debate, public affairs campaign, or election cycle.

Success will be measured by whether free enterprise remains the defining framework for economic growth
and opportunity in the United States—whether policymakers in both parties are equipped to advance it,
whether state-level threats are identified and stopped, and whether the broader public once again sees
business as a force for progress.

Meeting that standard requires both surge capacity and staying power: the resources to respond quickly
when opportunities or challenges arise and to sustain the work for as long as the moment demands. The
U.S. Chamber is committed to leading this effort, but we cannot do it alone. Our success will come down to
the strength of the network of advocates, investors, and supporters we build.

For the generations of Americans the free enterprise system, success is not optional. Preserving this system
for the next generation requires leadership in our time.
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Leadership

Suzanne P. Clark
President and CEQ, U.S. Chamber of Commerce

Suzanne Clark is the voice of American business and leads the U.S. Chamber’s
efforts to defend and advance free enterprise at the national and global level. Under
her leadership, the U.S. Chamber has expanded its advocacy, legal, and state-based
operations to adapt to the modern threats facing free enterprise. She plays a central
role in the New Fight, elevating free enterprise in the public debate and aligning the
business community around a plan of action.

Ross Perot Jr.
Chairman of the Board, U.S. Chamber of Commerce

Ross Perot Jr. brings decades of business leadership and entrepreneurial experience
to the organization’s mission. As someone who has lived the American dream, built
successful businesses, and created countless opportunities for others, he is a central
voice in the U.S. Chamber’s work to extend free enterprise to future generations. His

strategic guidance and leadership help define the New Fight’s mission and
operations.

Jill Wyant
Vice Chair, Board of Directors, U.S. Chamber of Commerce; CEO, Madison Air

Jill Wyant is CEO of Madison Air and Vice Chair of the U.S. Chamber’s Board of
Directors. Under her leadership, Madison Air entered the public markets in one of the
most significant industrial IPOs in decades, a powerful example of free enterprise
creating opportunity, investment, and shared value. She brings that experience to the
Chamber’s efforts as a business leader committed to ensuring others can build,
grow, and succeed.
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Neil Bradley

Executive Vice President, Chief Policy Officer, and Head of Strategic Advocacy

In leading the U.S. Chamber’s policy and strategic advocacy work, Neil Bradley
translates the principles of free enterprise into a forward-looking economic agenda.
As a central architect of the New Fight, he brings deep expertise in markets and
policymaking to shape the U.S. Chamber’s positions across federal, state, and local

issues. His work ensures the initiative is grounded in rigorous analysis and real-world
impact.

Jessica Boulanger
Senior Vice President, Head of Communications and Public Affairs

Jessica Boulanger leads the U.S. Chamber’s communications and public affairs
strategy, overseeing efforts to shape the narrative around business and economic
policy. With more than two decades of experience in high-stakes communications
roles across government and the private sector, she helps drive the New Fight’s
engagement in the public debate. Her work is central to ensuring free enterprise is
represented clearly and effectively across media and public discourse.

Rodney Davis
Head of Government Affairs

Rodney Davis leads the U.S. Chamber’s engagement on Capitol Hill and with
policymakers across the country. A former member of Congress, he brings deep
legislative experience and a bipartisan approach to advancing pro-growth policies.
His work is central to building the political relationships and leadership pipeline that
underpin the New Fight.
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Courtney S. Felts

Managing Director, New Fight for Free Enterprise; Senior Vice President, Head of
Marketing and Messaging Strategy

Courtney Felts leads the strategy and execution of the New Fight, overseeing its
development, communications, partnerships, and operations. She also directs the
U.S. Chamber’s marketing and messaging strategy, using data-driven insights to

shape how the story of business is told across the country. Drawing from a career of
messaging and writing experience, her work sits at the center of the initiative’s
efforts to build a stronger narrative for free enterprise.

Daryl Joseffer
Executive Vice President and Chief Counsel, U.S. Chamber Litigation Center

Daryl Joseffer leads the U.S. Chamber’s litigation strategy, directing efforts to
challenge regulatory overreach and defend the legal foundations of free enterprise. A
former senior official in the Office of the Solicitor General, he brings deep appellate
and Supreme Court experience to the New Fight’s work. His leadership ensures the
organization can take decisive action in the courts when it matters most.

Agnes Warfield
Executive Vice President, Strategic Initiatives

Agnes Warfield leads the U.S. Chamber’s fundraising and donor engagement efforts,
supporting the initiatives that drive its advocacy and impact. With decades of
experience building and sustaining major programs, she plays an essential role in
securing the partners and resources needed to advance the New Fight. Her
leadership ensures the initiative is positioned for long-term success.
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President, Institute for Legal Reform; Senior Vice President, U.S. Chamber

Federation, State and Local Advocacy

Stephen Waguespack leads the U.S. Chamber’s legal reform efforts as well as its
state and local advocacy work, strengthening its federation of partners across all 50
states. With extensive experience in state policy and business advocacy, he plays a

key role in building the infrastructure needed to respond to emerging threats in both
the legislative and legal arenas. His work helps align local, state, and national efforts

to defend free enterprise.
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On the Road for Opportunity:
U.S. Chamber Launches
National Free Enterprise Bus
Tour

The Free Enterprise Express will visit communities across the country to demonstrate how free
enterprise fuels growth and opportunity.
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WASHINGTON, D.C. - The U.S. Chamber of Commerce today launched its national Free
Enterprise Express Opportunity Tour, a six-week trip through 20 states and more than 50 events
to make the case for free enterprise in communities across America and push back against

growing support for government-directed economic policies that threaten economic freedom,
opportunity, innovation, and growth,

EXHIBIT H
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The best argument for free enterprise is the one people can see for themselves: a new job, a

growing business, a breakthrough innovation, a stronger community, and a better quality of life,"
said Suzanne Clark, President and CEO of the U.S. Chamber of Commerce. "As other economic
ideas gain traction, business leaders have a responsibility to demonstrate what's at stake and
why free enterprise remains the best pathway to opportunity and prosperity.”

The tour comes at a moment when Americans are increasingly being presented with competing
visions for the country's economic future. While most Americans continue to favor free enterprise
over socialism, support for socialist ideas has grown in recent years, particularly among younger
Americans. The Chamber believes business leaders must actively engage in this debate and
demonstrate how economic freedom and competition remain the strongest drivers of opportunity
and rising living standards.

“American families face real challenges, but those promoting socialist solutions are wrong about
the causes and dead wrong about the solutions,” Clark said. “We do not need to choose between
acknowledging today's challenges and defending free enterprise. We can do both. The answer is
not to abandon the system that has done more than any other to raise living standards and
expand opportunity. It is to remove the barriers that prevent free enterprise from doing what it
does best: creating growth, solving problems, and improving lives. My vote is for Free Enterprise
every time.”

The effort is part of a broader Chamber initiative the New Fight for Free Enterprise, a multi-year
effort to organize, mobilize, and make the case for free enterprise everywhere public opinion is
shaped, public policy is made, and future generations learn what it takes for people and
communities to thrive.

The Opportunity Tour also builds on a historic $100 million contribution recently received by the
U.S. Chamber, the largest donation in its 114-year history. The endowment will directly support
the New Fight for Free Enterprise and has enabled the Chamber to significantly accelerate its
efforts. As Americans face real economic challenges and consider the choices that will shape the
country's future, the Opportunity Tour will showcase how free enterprise-driven growth raises
living standards and solves problems at scale, for everyone. The U.S. Chamber will put a national
spotlight on the local leaders, candidates, employers, and workers fueling growth and
opportunity across America.

H#Hit
About the U.S. Chamber of Commerce

The U.S. Chamber of Commerce is the world’s largest business organization representing
companies of all sizes across every sector of the economy. Our members range from the small
businesses and local chambers of commerce that line the Main Streets of America to leading
industry associations and large corporations. For more than 114 years, we have advocated for
pro-business policies that help businesses create jobs and grow our economy.
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Why We're Taking Free Enterprise
on the Road

As conversations about free enterprise—and dangerous alternatives, like socialism—gain
momentum, we're putting a national spotlight on the local leaders, employers, and workers
fueling growth and opportunity across America.
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For 114 years, the U.S. Chamber of Commerce has worked to defend, protect, and advance free
enterprise, the system that powers American growth, opportunity, and innovation.

We defend free enterprise because it empowers people to build better lives. It lowers costs
through competition, creates jobs and opportunity, turns new ideas into solutions, and gives
every generation the freedom to solve problems and shape the future.

At a moment when that system is being steadily undermined, the New Fight for Free Enterprise is
the Chamber's long-term initiative to organize, mobilize, and make the case for free enterprise
everywhere public opinion is shaped, policy is made, and the next generation is formed.

About the Opportunity Tour
PP Y EXHIBIT |
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The ree Enterprise Express Opportunity Tour is putting a national spotlight n e local leaders,

employers, and workers fueling growth and opportunity across America.

In partnership with state and local chambers, we are hosting discussions about affordability and
the power of economic growth, highlighting pro-business candidates, engaging students about
the jobs and industries of tomorrow, and visiting businesses that serve people, solve problems,
and strengthen their communities. Along the way, interviews, podcasts, events, and stories from
the road are bringing the people behind American progress into the national conversation.

The Opportunity Tour is built around a simple belief: the best argument for free enterprise is the
one people can see for themselves. A growing business. A new job. A breakthrough innovation. A
stronger community. A better quality of life.

Why Now

Americans are facing real challenges. The cost of living remains too high. Homeownership is out
of reach for too many families. Health care remains expensive and difficult to navigate. And many
people are questioning whether the next generation will have greater opportunities than the last.

At the same time, we cannot take for granted that people see the connection between free
enterprise and progress in their own lives. The connection between a growing business and a
stronger community. Between competition and lower costs. Between innovation and a higher
standard of living. Between economic growth and greater opportunity.

Opponents of free enterprise are capitalizing on that disconnect. They cast business as the
problem and government control as the solution, arguing that America's economic system should
be fundamentally restructured or replaced. Organizations like the Democratic Socialists of
America have spent years building support for these ideas and are finding growing audiences at
a moment of economic frustration.

We believe they are right about the challenges, but wrong about the causes and wrong about the
solutions. That's why the Opportunity Tour is on the road: to make the case that free enterprise
remains the most powerful force ever created for expanding opportunity, solving problems, and
improving lives.

Stand Up for Free Enterprise

Join the conversation about free enterprise—and dangerous alternatives, like socialism. At
a moment when our system is being steadily undermined, we need your voice to be heard.

Stand up, speak out, your participation is critical.
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What We’re For, and Why

We are for individual opportunity because everyone should have the chance to build a better
life. Free enterprise creates pathways for people to pursue their ambitions, support their families,
contribute to their communities, and create value for people they may never meet.

We are for economic growth because growth accelerates progress in people's lives. It helps
raise living standards, increase earnings, and create the resources needed to invest in
infrastructure, education, and other priorities communities depend on, Growth won't solve every
problem, but we can't solve our biggest problems without it.

We are for competition because it makes businesses more responsive to the people they serve.
Competition drives companies to earn customers every day by providing better products, better
service, greater value, and lower costs.

We are for innovation because it helps solve problems and expand possibilities. Free enterprise
brings together researchers, entrepreneurs, workers, investors, and businesses to develop the
medicines, technologies, products, and services that increase human potential and make daily
life better.

We are for entrepreneurship and business growth because people should have the freedom to
start a business and the opportunity to grow it. Free enterprise allows good ideas, useful
products, and effective solutions to reach more people, extending the benefits of innovation and
creating value at scale.

We are for global engagement because American businesses should be able to serve
customers wherever they are. Trade and investment connect small businesses to larger markets,
expanding the reach of successful ideas, products, and services while bringing the benefits of
that success back to workers, families, and communities here at home.

Underlying all of these principles is a belief in economic freedom: the freedom to build, invest,
compete, innovate, and solve problems. Free enterprise isn't perfect, but it is the best system at
improving itself and delivering progress people can see in their own lives.

Why Some Ideas Fall Short

Opponents of free enterprise, including the Democratic Socialists of America and others with
similar ideological views, argue that free enterprise is the problem and that wealth redistribution,
government ownership, and greater political control over business are the answer.
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hey are wrong about the causes and wrong
about the solutions.

They blame markets for problems often caused by constraints on markets. Main Street
businesses do not want to price consumers out of the market. Homebuilders would build more
homes if zoning and permitting rules allowed them to meet demand. Medical innovators could do
more to lower costs if competition were not restricted and prices obscured. Too often,
government interferes, creates scarcity, and then points to that scarcity as evidence that markets
have failed.

They use price controls and promises of “free” services to offer affordability without
increasing supply. Housing, health care, energy, education, and other essentials require people,
materials, investment, and innovation. Government cannot eliminate those costs. It can only shift
them to taxpayers, employers, or future generations, or ration access through fewer choices and
lower quality.

They favor redistributing wealth over creating it. Moving income and assets from one group to
another may change who has what, but it does not generate sustained gains in earnings or living
standards. We should focus on growing the economy so more people can earn, save, invest, and
build financial security.

They put political control ahead of human initiative. No government office can know what
millions of people need, anticipate every new idea, or direct innovation from the top down. Public
ownership, overregulation, and political control of business decisions replace experimentation,
competition, and individual choice with bureaucratic judgement. This leaves businesses with less
capacity to invest, improve, hire, and raise wages, ultimately hurting the workers and consumers
these policies claim to help.

We do not need to choose between acknowledging today's challenges and defending free
enterprise. We can do both. The answer is not to abandon the system that has done more than
any other to raise living standards and expand opportunity. It is to remove the barriers that
prevent free enterprise from doing what it does best: creating growth, solving problems, and
improving lives.
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