
1 

 

The CDCC Vision: 

 

The CDCC is the essential resource for growth 

of engaged businesses in Central Delaware. 
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1.0 Vision 

The CDCC is the essential resource for growth of engaged businesses 

in Central Delaware. 

 

1.2 Values 

• Engaging 

• Resourceful  

• Relevant 

• Credible 

1.1 Mission 

Improve engagement of membership by 10% over the next two years. 
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1.3 Chamber Identity  

In year 2000, Rick Hill of Hill Design Group  approached the Chamber Presi-

dent with an idea to develop a new logo for the organization.  After a meeting 

with staff to determine all aspects of the Chamber’s programs, events, and 

philosophy, Rick Hill returned with a design that was embraced by the Board 

of Directors.  The logo represents the @ sign in everyone’s website address, 

signifying that the Chamber of  Commerce is in the middle of everything that 

goes on in Central Delaware and the main source for all business matters. 

Having a logo designed in this fashion identifies the Chamber with its market 

and our goal is to use it on all printed materials in the future.   
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2.0 Signatures  

CDCC Staff Email Signature 

CDCC Flyer Footer Signature 

2.1 Colors 

Blue: C M Y K 

 94 59 13 3 

Black 

Red: C M Y K 

 0 93 86 0 

Grey: C M Y K 

 11.5 0 0 65 

Judy Diogo 
President 
Central Delaware Chamber of Commerce 
435 N. DuPont Hwy l Dover, DE 19901 
302-734-7513 l fax: 302-678-0189   
www.cdcc.net 
Delaware’s Only 5 Star U.S. Accredited Chamber 

http://www.cdcc.net
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2.2 Variations  

CDCC MARKETING ONLY 

STANDARD CDCC LOGO 

Preserving the true identity of the chamber logo is 

treated with the upmost respect and taken into        

consideration with all new marketing materials the 

CDCC releases.  

Chamber committees seeking to develop their own 

identifying logos cannot incorporate the word mark or 

the official Chamber logo without the approval of the 

Chamber President. Compliance with guidelines is an 

important part of establishing the Chamber brand. 

 

2.3 Guidelines 

The purpose of these guidelines is to specify the     

policies and procedures concerning the use of the 

Chamber name and the official symbol that identifies 

it.  These are designed to ensure that the Chamber is 

promoted in a formalized, professional and uniform 

manner, and to protect the marks from infringement. 

The Chamber reserves the right to remove, rescind or 

withdraw any document or publication, including   

electronic publication, which does not comply with 

these Visual Identity Guidelines. 

 

DO: 

Only use provided electronic artwork.  

Ensure a clear space when placing the chamber logo 

Contact our chamber for the correct logo 

 

DON’T: 

Do not alter the chamber logo, modify colors, add   

animation or introduce other graphic elements 

Do not  remove any original parts of the chamber logo 

or use separately. (only if approved by CDCC).  

CORRECT 

INCORRECT 

INCORRECT 

INCORRECT 
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2.4 Member and Co-sponsored use 

The Central Delaware Chamber of Commerce logo 

and identity is encouraged to be used and utilized by 

its membership and partnerships. The CDCC logo is 

available for such by contacting the President by 

email at jdiogo@cdcc.net. All community partners 

are recommended to contact the  CDCC directly.  

2.5 Written Communication 

The Member Portal 
Business Cards 

All business cards will have the Chamber logo in the 

prominent upper left hand corner with address, phone, 

fax and website at the bottom.  Staff cards will include 

name and job title.  Blank cards are given to Chamber 

board members. 

Business Card 

(Back) 

All Chamber publications, videos, web pages, letter-

head, envelopes and business cards must comply with 

the Visual Identity Guidelines with respect to the use of 

the word mark (Central Delaware Chamber of        

Commerce) and official logo unless the Chamber’s 

President grants an exemption. 

All written communication materials are consistent with 

the brand and include the logo, the U.S Chamber Ac-

creditation logo, and the CDCC vision.  

Business Card 

(Front) 

mailto:jdiogo@cdcc.net?subject=CDCC%20Logo%20Request
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Official Chamber Stationery 

A stationery package has been developed to 

maintain high readability, quick visual identity 

of the organization, and simplicity of address 

information. 

All Chamber staff members, board members, 

and committee chairs must use the standard let-

terhead for official correspondence.   

The official letterhead, envelope and business 

cards are printed in reflex blue.  

 

Letterhead 

When printing a letter on the official Chamber 

letterhead, use Times New Roman or Calibri 

typeface at 12 point size, single spaced, unless 

otherwise deemed necessary and approved by 

the Chamber President. 

Margins for Word-generated letters should be set 

at 2.5 inches from the top,  2.5 inches from the 

left, 1 inch from the right and 1 inch from the 

bottom.  If using a second sheet, set the top  

margin at 1.5 inches. 

The Letterhead includes the CDCC’s Vision and 

Accreditation logo. 

2.5 Written Communication Cont... 

Envelopes 

The Chamber logo will appear in the  

prominent upper left hand corner of all  

envelopes with the Chamber address  

immediately following below.   

The Chamber vision “The CDCC is the  

essential resource for growth of engaged 

businesses in Central Delaware” will  

appear at the bottom. 
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3.0 Typography & Use 

The Central Delaware Chamber of Commerce utilizes 

the “Times New Roman” Font and the “Calibri” Fonts 

for printed and electronic materials that are generated 

in our office. (Any other fonts used in promotional 

materials need to be approved by the CDCC          

President.) 

Utilizing these fonts are important to the CDCC and 

its branding. 

Times New Roman– Bold 

Times New Roman– Non-Bold 

Times New Roman– Italics  

12345678 

 

Calibri– Bold    

Calibri– Non-Bold 

Calibri– Italics 

 12345678 

4.0 Program and Publication Identities 

The Central Delaware Chamber of Commerce brand is 

also included in several key annual event/program   

logos that are offered to the membership and         

community partners.  

These logos, except for Leadership Central Delaware, 

are accompanied with the CDCC Logo on marketing 

materials promoting these programs/events. 
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5.0 Accreditation  

The Central Delaware Chamber of Commerce is     

accredited by the U.S Chamber of Commerce . Adding 

the 5 star Accreditation logo to materials               

communicates the Central Delaware Chamber of 

Commerce’s credibility. We incorporate the 5 star   

accreditation in many of our communication and        

marketing pieces.  

 

 

This signature version for the US Chamber of      

Commerce accreditation is to be used at all times.  

 The accreditation signature may not be used  

as a trademark to identify the source of goods 

and/or services offered by The Central  

Delaware Chamber of Commerce 

 The accreditation signature may not be altered 

or recreated in any manner. 

 The signature must be used as-is and may not 

incorporate any other wording or designs.             

The Central Delaware Chamber of Commerce   

signature MAY appear in conjunction with the  

accreditation signature. 

 The accreditation signature may not be displayed 

in any way that disparages the US Chamber of 

Commerce or its products or services. 

 If the accreditation signature is posted on the   

Central Delaware Chamber of Commerce 

website, it must have an active link to the US 

Chamber home page, http://www.uschamber.com. 

 The accreditation signature may appear on the 

Central Delaware Chamber letterhead, business 

cards, web site and any other printed materials  

referencing accreditation status. 

Example of Accredited Placement 

with CDCC Logo on top. 

Example of Accredited Placement 

with CDCC Logo to the left. 
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 6.0 Branding Pieces and Examples 

The Central Delaware Chamber of Commerce prides 

itself on its brand and ensures that it is represented in 

all publications that represent the Chamber.  

The CDCC Flyer Template The CDCC Chamber Connections Newspaper 

The CDCC Website Homepage. 

www.cdcc.net  

 

[Photo or Logo 

across the top of the flyer] 

http://www.cdcc.net
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 6.0 Branding Pieces and Examples Cont. 
The CDCC Sales Brochure 
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 6.0 Branding Pieces and Examples Cont. 

The CDCC Official weekly E-News Template.  

Catchin’ Up with the Community E-News Template 


